Spaces for Consumption

SPACES FOR CDNSUMPTIIDN

STEVEN MILES
i} L

Spaces for Consumption F#EisEE]

E2& Steven Miles

H kR SAGE Publications Ltd
A 18]:2010-9-13
Emfi:Paperback

isbn:9781412946667


http://www.allinfo.top/jjdd

"Spaces for Consumption" offers an in-depth and sophisticated analysis of the
processes that underpin the commodification of the city and explains the physical
manifestation of consumerism as a way of life. Engaging directly with the social,
economic and cultural processes that have resulted in our cities being defined through
consumption, this vibrant book clearly demonstrates the ways in which consumption
has come to play a key role in the re-invention of the post-industrial city. The book
provides a critical understanding of how consumption redefines the consumers'
relationship to place using empirical examples and case studies to bring the issues to
life. It discusses many of the key spaces and arenas in which this redefinition occurs
including: shopping; themed space; mega-events; and, architecture. Developing the
notion of 'contrived communality', Steven Miles outlines the ways in which
consumption, alongside the emergence of an increasingly individualized socie?,
constructs a new kind of relationship with the public realm. Clear, sophisticated and
dynamic, this book will be essential reading for students and researchers alike in
sociology, human geography, architecture, planning, marketing, leisure and tourism,
cultural studies and urban studies.
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