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Screenwriters must understand human behavior to make their stories come alive. This
book clearly describes theories of personality and psychoanalysis with simple

uidelines, thought provoking exercises, vivid film images and hundreds of examples
rom classic movies.

TEENA:

William Indick earned his bachelors degree in psychology(1993) and masters degree in
music therapy(1996) from New York University. Atterworking as a special education
teacher and as a creative arts therapist, he earned his Ph.D. in developmental
psychology (2001) from Cornell University. Dr. Indick is an active screenwriter, author,
screenwriting consultant, and an Assistant Professor of Psychology at Dowling College
in Oakdale, New York, where his courses include: "Psychology in Film," "The Western,"
"ldentity Issues in Film," and "Construction of Personal Identity." He is also the author
of the upcoming, Analyzing Film: Revealmgbthe Psychological Symbolism in Movies.
You may contact Dr. Indick through his Web site at: http://dowling.edu/faculty/Indick/.
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Afriendly guide that shines insight to the understanding of character arc and some of
the classic symbolism in film language. The wording is clear-cut and jargon-free,
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