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For years, prosEective M.B.A. students seeking guidance on which business schools to
consider have had to rely on rankings compiled with vague methodologies, subject to


http://www.allinfo.top/jjdd

the biased opinions of students and school administrators. Now come The Wall Street
Journal and Harris Interactive, the worldwide market-research firm, with their second
annual survey that has become the single most important reference tool for students,
school administrators, and corporate recruiters. Using a carefully constructed
methodology and Harris Interactive's online polling expertise, The Wall Street Journal
Guide to the Top Business Schools 2003 shows students what corporate recruiters --
the "buyers" of budding management talent -- really think of the schools and their
students.

Fach profile of the 50 top M.B.A. programs, as well as of the 50 runners-up, includes
information on admissions, enrollment, test scores, the industries and companies
most likely to hire the school's graduates, and graduates' expected first-year salaries.
The Wall Street Journal Guide to the Top Business Schools 2003 also covers:

" The current business-school boom

" The growing importance of internships

" Dramatic changes in the M.B.A. job market

" The salary and bonus outlook

* Top schools for minorities

* Top schools for women

and includes lists of:

" Top public and private schools

" Top large and small schools

" Top schools by region

" Top schools by industry

" Top schools by academic discipline

" "Hidden gems"

With the credentials of the world's leading business newspaper and the survey's
unprecedented methodology, The Wall Street Journal Guide to the Top Business

Schools 2003 is the essential guide for students, schools, recruiters, and anyone
considering an M.B.A. degree.

TEENE:

H=: Introduction

PART ONE:

The M.B.A.Outlook

The Results

The Top 50 Business Schools



Top M.B.A Attributes

The New JOb Market
Recruiting Opportunities
Internships

Salary Trends

The Current Application Surge
Admission Tips

The Tuition Forecast

The Work-Experience Debate
The Top Schools for Women
The Top Scholls for Minorities
PART TWO:

The Top 50 Business Schools
1.Dartmouth College
2.University of Michigan
3.Carnegie Mellon University
4 Northwestern University
5.University of Pennsylvania
6.University of Chicago
7.University of Texas at Austin
8.Yale University

9.Harvard University
10.Columbia University
11.Purdue University
12.University of North Carolina at Chapel Hill
13.Michigan State University
14.Indiana Umversitty
15.University of California,Berkeley
16.University of Maryland
17.Emory University

18.0hio State University
19.Cornell University
20.University of Virginia
21.IMD-International Institute for Management Development
22 University of Rochester
23.Wake Forest University

24 New York University
25.Duke University

PART THREE
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