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The third volume in the best-selling LogoLounge series provides 2,000 totally new
logos from designers worldwide. This book, like the previous titles in the series, is
compiled in association with LogolLounge.com, a website that was launched by Bill
Gardner in 2002. The site is dedicated to logos. Top designers and design firms supply
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multiple logos to the site. Each Logolounge book presents thousands of new Io%os
that have been added to the site, providing desi%ners with a timely and invaluable
source for design inspiration and a resource for design solutions. The first portion of
the book profiles 10 top designers recent work in the area of logo design; the second
part of the book contains almost 2,000 logos organized by logo design (typography,
people, mythology, nature, sports, etc.)
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