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How do a few Third World political movements become global causes célèbres, while
most remain isolated? This book rejects dominant views that needy groups readily
gain help from selfless nongovernmental organizations (NGOs). Instead, they face a
Darwinian struggle for scarce resources where support goes to the savviest, not the
neediest. Examining Mexico's Zapatista rebels and Nigeria's Ogoni ethnic group, the
book draws critical conclusions about social movements, NGOs, and "global civil
society."
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全面唤起我的cynical本性啊。= =阴谋论者统治世界了么

-----------------------------
有意思的话题。为什么有的抗议组织能得到国际关注有的不能？
如何在一个所谓的“全球道义市场”中，在不平等的资源供给关系中营销自己的抗争。

-----------------------------
The Marketing of Rebellion_下载链接1_

书评

-----------------------------
The Marketing of Rebellion_下载链接1_

http://www.allinfo.top/jjdd
http://www.allinfo.top/jjdd

	The Marketing of Rebellion
	标签
	评论
	书评


