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There are 5.13 billion Internet users in China, and this number is continually growing.
This book looks at the various purposes of this Internet use, and provides a study
about how the entertainment-consuming users form into publics through the
mediation of technologies in the era of network society. It questions how individuals,
mediated by new information and communication technologies (ICTs), come together
to form new social categories. The book %oes on to investigate how public(s) is formed
in the era of network society, with particular focus on how fans become publicsin a
society that follows the logic of network. Using online surveys and in-depth interviews,
this book provides a rich description of the process of constructing a new social
formation in contemporary China.

TEENA:

V\/egu Zhang is Assistant Professor in the Department of Communications and New
Media at the National University of Singapore.

H3%: 1. Fans and publics in contemporary China
2. Popular culture and civil society on the Internet
3. RearWindow to movies: From fans to subaltern publics
4. Ten years after: From subaltern to regular publics
5. Online translation community: From consumers to produsers
6. American reality shows: From entertainment to politics
7. Renren vs. Douban: Fan objects as network nodes
8. The Weibo publics: Celebrities as network nodes
9. Conclusions
Coe . - (D)

The Internet and New Social Formation in China_ FEigEE1



javascript:$('#dir_25966693_full').hide();$('#dir_25966693_short').show();void(0);
http://www.allinfo.top/jjdd

BINRETS
Tie

%%@%jﬁpiﬁ&, SE_RMSKEIMEIR, #in: “MEANTFXEMESAMEZE

TRAE f75<ﬁﬁgbmﬂiu;nebworktheo?gseducUon|Jeﬁonnancetheog/
%ﬁEEEEiiﬁﬁﬂk &2 political deliberation®y AIEE Acultural

studiesIBit SRR E)ﬂ%ﬁ, B oA ZRIO]political. A political WAL A M terms KA 533 I
RIS AR T

BRAELNER, AIBEIINNEMLZ, EXEEALEEENR. MXPHARKR
BUaZ5MR TIRFA GIE, Tﬁdﬁ%qﬂTTE? AYRETE - Ko

E?&Vﬁ%?ﬁﬁ%ﬂﬁ?@;_@%% MNE X ?%ﬂﬁﬁT—i‘&%ﬂﬁ%?@m, S 7]
BRITRH—LE&I, ﬁTTfT\FTFE@% Fo BEMRE—FULNTE, PEN/IEST
2o LUABE, EhEENS AR,

H’

X

SER—RARCPPLLMATRARET ? 2 FAK T XASBLIEG, 27T
SN — M ARMA? R e RGN DE R 2R A R o

BRSOR, XESEREE KR, BREDUEZIRNE, B—RfkE: EARIHEDITN
kﬁ?ﬁx?ﬂﬁtﬁﬁzﬂm EE, ﬁfnﬁ%ﬁﬁt@%)\I?%ﬁmi‘*L%é ﬁﬁﬁ?@ﬁﬁﬁ’ﬁﬂfé\émﬁ

M AERNIR PR A,



FEH T — MEEEENNBHSER:, M2z, Kot BT e g
T2, B5HEHMTIBRRE L, —HEARBAEBEILRXDE IS, FNUEZEMITKERRA
BORFILAIES S, DU NHIRARBRINIETE, SO L AR ER. REBM/L
;@%ﬁg%%%@%ﬂﬁ,?ﬂﬁﬁﬁ—— E—EBEI TR T, TI “WEZE
H — Yo

= RBYE & XA BIFTA 7S i 2T AR
%ﬁﬁ%ﬁ@yﬁﬁ%ﬁEﬁZWEWAm&Fﬁﬁ
BB HE ialala &BF I BPRYTTER

BVEFAR SR ERRA] B RIMBHISIEZ I LARY, BAEDsiE 17

2 BEELRR, HLRSHEARER, KELEDT %@WI@Eﬁ#ﬁHTiﬁ
2, BERASEBTILS NI, 2EFHRBET A L T
Qﬂul%oix%ﬁﬁﬁtmﬁAﬁ B> B> P ANIAS S o
B LUIBIS K 22 AIRNRRVE VAR, WA ZAVIPEE, IRPRISSEKSR, LW
A,MHUﬁMﬁwi LIRS BIFIEIE, LN EES 5
Wﬁ?%ﬁ¢ﬁm%ﬁ,E%%EE%W%ﬁO?F%EKWW%¥

RN



E, Amd 7V FEZE, IERlIX—mEEREHA

BOEIER. *TEENELREEE, [TURRTNAR, FONKEHTS
thHZS N\ELIRE, BiEE P20,

LRI BEMIE, BEE— MEFETE IR AR RS AT LSRR
SIS, Mo r XA RP YR

P RIREER A ZRER, WS TR T, Xwks|B EIeESE
NS =E&EETE, @RMIRARIIS5.

ifﬂ%ﬁ')jﬂgT?__L%; MEBREBEN. BEREX. BWAEXRITMZARNEGRE

SELi;
N HIEHEE, A PREMOLDBEICREETWLS QRIS G, AR —EERSS
SRR RRBFINE], BEAR, ﬁM%ﬁﬂmE MEHEE. REDADIBRATEZ
FRRVEE R, TARNEREFEIRSFABRIFEIRZAUF BIERN" , &85
SEEMFRNS BN LA A

The Internet and New Social Formation in China T &i5EEE]1



http://www.allinfo.top/jjdd
http://www.allinfo.top/jjdd

	The Internet and New Social Formation in China
	标签
	评论
	书评


