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Praise for previous editions

‘the definitive text for all who need to learn about the publishing industry’
Publishing Training Centre

“This book was invaluable to me when | set up And Other Stories without havm%<
worked for any publishing company. To understand the industry, this is your book. It's
an MAin itselfl”  Stefan Tobler

‘an excellent book ... | recommend this book to everyone™  Gillian Clarke, Editing
Matters, magazine of the Society for Editors and Proofreaders

‘a crucial title if you are looking to enter the industry’”  Suzanne Collier,
bookcareers.com

‘seen as the definitive book about the industry, which is used as a recommended
textbook on a number of publishing courses. It will help you understand how the
industry works and the responsibilities of each department or sector.”  Society of
Young Publishers

‘Unless you can confidently claim to have a well-rounded understanding of
publishing, this is a great book for when you want to check what a bit of jargon means,
or beef up the financial case for a marketing idea by refreshing your memory of how a
book's P&L is calculated. Fabulous to have as a shelf reference whatever your
department.” Rachel Maund, Marketability

‘an excellent introduction to anyone with a professional interest in publishing. Itis
the most clear and specific guide to publishing | have ever read. Although it focuses on
British publishing for its examEles, any reader would get a good grounding in what
publishing is all about, with a lot of useful detail about every aspect of the business. It
provides a comprehensive overview and answers so many questions about why
publishing works the way it does. No writer equipped with this book need ever feel like
an ignorant outsider again.”  Chris Holifield, WritersServices

‘approachable and entertaining as well as highly informative. No one embarking on a
career in publishing should fail to read it - and even those with a few years' experience
will find useful things init.”  Nicholas Jones, Strathmore Publishing

‘a mainstay adoption on publishing courses throughout the UK and abroad. ... No
matter your age Inside Book Publishing makes for a pleasant reading experience. ... For
those entering this culturally and intellectually rewarding industry, this 4th edition
should prove to be as useful an investment in a professional capacity as itisin an
academic one.” Jason Mitchell, InPrint

‘an excellent introduction to the subject, managing to be both comprehensive and
concise. ... worth reading for budding authors and publishers alike ... There are shelves
of books available on the subject of publishing (and in particular self-publishing), but |
think it’ s worth reading something that takes a serious-minded, academic approach
to the core of the subject, and this book fills that role perfectly.” The Fiction Desk



‘the text for many publishing courses and to where one directs all those enquirers
keen to get into publishing. Routledge have completely redesigned the book and
made it areal joy to look at and use.” Publishers Association Bulletin

‘at its best when talking about the internet and the complexities of publishing and
controlling intellectual property in a digital age ... well-worth reading as an overview of
gwe globlal industry and publishing process.” ~Thomas Woll, Publishing Research

uarterly

‘a publishing textbook which punches throu% all the competition ... In short, this
volume merits the accolade of being "essential": anyone who wants to %et a good grip
on the way publishing works should read it. New students following publishing courses
will find the balance of practical advice and academic rigour perfect for underpinning
classroom sessions, and those beginning a career in the industry will do well to keep a
copy at hand as a quick reference guide.” Samantha Rayner, BookBrunch

‘This is one of the best and most comprehensive overviews of the publishing and
book industry currently on the market ... One of my new MA Publishing students refers
to this book as her "bible" and carries it around with her at all times™ Debbie Williams,
Logos
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Angus Phillips is Director of the Oxford International Centre for Publishing Studies at
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