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it's very effective to enhance the efficiency of work, how to layout your idea on a clean
canvas? Learn from making a ppt!
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Presentation is not just a tool for your idea. You need to create the idea and share it via
presentation. The presentation is sending the message of your creative thinking to
audience who is supposed to resonate with it.

The Five Theses of the Power of a Presentation 1.Treat Your Audience as King They
didn't come to your presentation to see you.They came to find out what you can do for
them.Success means giving them a reason for taking their time, providing content that
re...
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