Marketing

SECOMDEDIRION
" _El Sap
. SUCCESS ;xa:dg
{PRODUCTS ° 52w s

Z PR n:l.mmm_.&_qr-:_: '_E z

sl MARITIACE 4y CTOMERS E

ARKETING

AN INTRODUCTION
EMANAGEMENT St rin
§r_-- "-'iTE:\.-i'-\.-"'“"':'_ ) E‘}

z PROFITABLE 5 o
g g o= i .I_; J:g:
B S 2w
oo oy = =]
o OO E 4
GARY ARMSTEONG
FHILIPKOTLER
MICHAEL HARKER
ROLS BEREMMNAN

Marketing T &EFERE]

=5
AR

HH hig Y (8]
il

1sbn:9780314011329

Book Description This proven, consistent text provides thorough treatment of
e-commerce, emerging markets, new technolof%jies and hot marketing trends. All
concepts and topics are discussed with the goal of helping the reader adapt to, and
strategically plan for, chang
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