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This text explores a broad range of media-related topics as they pertain to China. The
chapters provide detailed analyses of such issues as the increasing influence of
advertisers; the efforts of the Communist party to direct editorial content; and the
impact of Hong Kong television on Guanggzhou.

TEENA:

Professor Lee is a Chair Professor and Head of Department of Media and
Communication at City University of Hong Kon%, whois a leading scholarin the study
of political economy of Chinese media. He got his PhD from the University of Michigan.

H=x:

Power, Money, and Media TF&#EE]

(EFiica

BINPET ST

&

B

HTIE]

XA

communication

2T


http://www.allinfo.top/jjdd

SAFAELHRET, BR— %Mﬁzf%ﬁ?ﬁ@&?é

REREER, SERER
WMo NZE | BEER,  (SLERE L NENE =y

)

BEMHEIRIN—AP, FEERF|HPSOER, EPT#%P’KLBZ/ Z MBS, XAEE
SEINEEFENDHELE AR BES A THEEENRAEF BEELEFED
MRAFBEFAEaE (PIEEIN5N) %%ﬂ%ﬁﬁﬁﬁ—%mformation
controlWEBUEF AR BHEI X N6

Power, Money, and Media_ FEigEE1

HiF

(N FESITE) BBEAR, WE “HERPIFTHERR BB, RIEtHHRE
HREMS B RHRES FE BN, E7FY (The China

Quarterly>> %E%Eﬁﬁﬁl\ﬂéﬁ/z—}%/% —%ﬁé%; LA R EWRER R BINE
;R (1983) T AN R EBOA BRI TN (FEF=..

Power, Money, and Media TF&#EE]



http://www.allinfo.top/jjdd
http://www.allinfo.top/jjdd

	Power, Money, and Media
	标签
	评论
	书评


