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Amateur hour has arrived, and the audience is running the show

In a hard—hittm%and provocative polemic, Silicon Valley insider and pundit Andrew
Keen exposes the grave consequences of today’ s new participatory Web 2.0 and
reveals how it threatens our values, economy, and ultimately the very innovation and
creativity that forms the fabric of American achievement.

Our most valued cultural institutions, Keen warns—our professional newspapers,
magazines, music, and movies—are being overtaken by an avalanche of amateur,
user—%enerated free content. Advertising revenue is being siphoned off by free
classified ads on sites like Craigslist; television networks are under attack from free
user-generated programming on YouTube and the like; file-sharing and digital piracy
have devastated the multibillion-dollar music business and threaten to undermine our
movie industry. Worse, Keen claims, our “cut-and-paste” online culture—in which
intellectual property is freely swapped, downloaded, remashed, and
aggregated—threatens over 200 years of copyright protection and intellectual property
rights, robbing artists, authors, journalists, musicians, editors, and producers of the
fruits of their creative labors.

Intoday’ s self-broadcasting culture, where amateurism is celebrated and anyone
with an opinion, however ill-informed, can publish a blog, post a video on YouTube, or
change an entry on Wikipedia, the distinction between trained expert and uninformed
amateur becomes dangerously blurred. When anonymous bloggers and
videographers, unconstrained by professional standards or editorial filters, can alter
the public debate and manipulate public opinion, truth becomes a commodity to be
bought, sold, packaged, and reinvented.

The very anonymity that the Web 2.0 offers calls into question the reliability of the
information we receive and creates an environment in which sexual predators and
identity thieves can roam free. While no Luddite—Keen pioneered several Internet
startups himself—he urges us to consider the consequences of blindly supporting a
culture that endorses plagiarism and piracy and that fundamentally weakens
traditional media and creative institutions.

Offering concrete solutions on how we can rein in the free-wheeling, narcissistic
atmosphere that pervades the Web, THE CULT OF THE AMATEUR is a wake-up call to
each and every one of us.

From the Hardcover edition.

TEENE:

ZBE - B, ZEERREN, MELIEIARETHETP, W, @edrE. CNN
=lr. BBCEREIFES. il n (CBURILKR) E—PRTRWEBANTI, [FBE
J9Dutch paper Volkskrant #the Belgium daily De Standaard AP EIEIES T 4=,

H=x:

The Cult of the Amateur TEFEE]



http://www.allinfo.top/jjdd

i

BRI 7

HHE

32/ \

XL BER, B—EEWE BT, QRETANE, RESSDE, YE ENE,
;ﬁ%%ﬁﬁ?ﬂ%%@%%?%,ﬁA%@W%MWﬁmE%E,%§MW%,%E
BEEPEERAN, DEESHEEE, Tl — ik, B8, B2AR
K, BBI5, 74b.

RIS 5, 15BN A 2k 2N & O T S MR B, Biegtes

B
T EA AL, — R A AR % SR A B SR AR
aﬁ%%>ljﬁwm¢¢wﬁ |

TEEM (CETFEMNEE, B2 FELERTENTH, MRIEHAMII..

2B, EBSTE. X PFHHh—LAHERRE, SEENVEILEEES
IHKRZEY, RERERFFHFIBAR—%, BIURAEEl—PHEE—NEA
ZERE, THERR. SESENENABFTENXE NFRZUE, FEIFEN KT
BH@per, BE/DNTERR..

CRIEPBFERE T, HERAKTHBEBNS) .
SRERNPEMERR, RE LU IEREL00E—1, BEAFBEES, N


http://www.allinfo.top/jjdd

BATHEORTE “HILER B
SR, Fob s — (SN BEERE. EREET
EE L, BRI, HHR T WL EYNE ..

(MIINXBYEFE: S BV B BRIAIER I IR X AE ERA189E55)  (The Cult of
tEhe Amate)ur:Hovv Today's Internet Is Killing Our Culture and Assaulting Our

conom

ZEE 'ygﬁﬁﬁ%—%dot—comm TE, BAMMIMERERITweb2.0, BERANBES
yS=l T p/) P e =

A, FEXTREEER RN, CUIRARITN, REUSERELE, * FAL
, &m@@%@%¢§g%ﬁ,ﬁmﬁﬁ$%w%mnm,Aﬁm%Em B2
AAH, ER ERWE Haeen MERE B—ABF. oe, SRE—NE
M EEIRXNMEN, SRES.

XA 2 IR B ERINASHNERY NS, TERBETREIRRSIER, BATD
PFERYAM "I D, XOERET BRI ANREE, NTIEIMR D PRSI 1R
ﬂ%ﬁﬂfw%ﬁﬁﬁﬁﬁﬁéﬁﬁﬁﬁ TEIMEAEWN, XEBDAERER.

ERE (RRENL) ABAEHRERA..

ﬁ%-ﬁ%ﬁ@?ﬂﬁ@ﬁ?%g NFE—1PEIXEBRI AT X B—ALF o
EEERELRE FTBIEAT, BinaxTiX ZIK%E@?R@O

DA DA R ZEAR D LAY, E%ﬁﬂ?@ﬁﬁ 1 %ﬂﬂé)%%, HERR R 207,
BREEFXEFIBIFEIFE, WXAP, XEEBE—R, LEHERKE, 1E8..

L
)55
NS
i
S
=
S
T
L2
Hr]
i

2
et
o2

( VIEHE
?H?u/ﬁﬂﬁﬂ@% %E‘EEU . SR B R
ARG TUBIAMN, AL LEBE ...

SR (RARESE) , AESER, (IS LINRIRNLDEH, E30]18HEmM
BREST, WARREEENILAENA E.



EARRE LRSS, MOIEERSE, AKLOIEIHAN THIRN. SERHNEEER,
AR —UEEEBHA, AKBPRSEIMARR T, AMTEZE..

Chapter | The Great Seduction An interesting book. Easy to read. The author started
with his experience of attending a camping trip about Web 2.0 in Silicon Valley. As a
p|onee%0f Internet , he dreamed of making people accessing Bob Dylan or Bach
everyw

MINIRTEs XA BEYZSCFZE The Cult of the \

Amature, BiIFEN 2 WRENIER , MEMNBRARFN, X PNENZFENLT].
SEELLE]

§%$?ﬁfﬁmﬂ ), ITHIE AW REFWeb2. 0BT SRR ERIESEL
, PR EA & %mmﬁﬁﬁﬁﬁﬁ,ﬁ$%%£Mﬁ,m

BEER, FER - MMRRRERENE, BATESIRTRHN S8R AT
\ :@%ﬁiﬁﬁWHﬂ’EEEJuﬁ%@EHE$ 1’&55, RAFESTIHAVE
=Y, B, HUE. PR RN Eweb2. 0iE Y, &8 BB

F1E, MIEEITEX..

BRI T/ NEE TR B IRE =B (MERVIER) , AAIERIER AT
— &P, FILUEE L —URTE XX T —24. 16T5 A —HABI X £ EDbbchvirtual
revolution, MFEIRAR(ER T —LEEX, \

HILEN—=5] (MERBIER) SBAEWR, ENERXZFHEANthe cultof t...

Iiweb2 ONIRIBS I, SHLRHAEE, BRETRALERD; WL
KB, RIS OB, DRI 78 -

iR IR A S B8, ARET IR ARATID, ARTIIHERH
b, 1A L B 2 A

f5e TN, MEIEREXBNE) ——EBEIYE LTEDRARRIHE?
ERIA, WRATRFZIRAL; FRTRIER
SERU S EENBY S — AL 5t E Clay



ShirkyiA 77, ﬂﬂK\E%?%ﬁﬁﬁ@Wﬁﬁ% WARITERZ N [GSS: ZIETEDIRS
cognitive surplus will cha.
%%uﬁﬁk—ﬁgzxﬁ,%@%@LTOE%QEAT,QE%%ﬁ%%
NT, EEEZEAN; IFWPIHAN T, SEEZEFETH, 8K B
NENE N D 8 EIE R ADZEWI, KEMAEZE NN mPIshEY, S22k
NESZ Rz, IZISNIET ...

The Cult of the Amateur FEFEE]

=, How

il
s
S

i
i

\

/N )

T T
SF
T L

~


http://www.allinfo.top/jjdd

	The Cult of the Amateur
	标签
	评论
	书评


