Crossing the Chasm

¢eMust reading for anvbody in high tech.»?

= Witeiass ¥, Castpmini, Prosident and CEO,
G0 Corporation

Marketing and Selling
Technology Products to
Mainstream Customers

R

(GEOFFREY A. VJOORE
Forewaorn by Beals Mekenna
ankbver of the bestzelling
e Regis Thinch

Crossing the Chasm_ FaEiEEE]

& & Geoffrey A. Moore

HARZE: John Wiley & Sons Inc Print on
H R BY(8):2000-10-10

Emi:Paperback

isbn:9781841120638


http://www.allinfo.top/jjdd

In Crossing the Chasm, Geoffrey Moore, the world's leading high-tech and
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realities of the high-tech market. Based on a revolutionary new model and filled with
machcm|n$ghm Crossing the Chasm is a landmark book. This new edition has been
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the author is trying to identify the different marketm%strategy for h% -tech companies
and ordinary companies. he points out the unique phenomenon of high tech products
marketing, which requires crossing the chasm between earlier cooler adaper with

bigg...

Jo WRZBLMN, BAMRENRERN, 1#EFETH
Ef%@ﬂﬂ =2E %'Jﬁﬁ Elo
N EE%EE%E@E@O HR%%%%%BZ —LFE-L%) ﬁ—ﬁg :FE

XK%EEI#E?E}_LDDHEQG%FLuuﬁ)\ﬂfﬁl_‘ﬁi%) WIS )s), HNTFA j(ﬁﬁﬁ)j \
Hmarketingzkls, H=T-FUF ol %(The Four Ste stotheEmpha )FEIRBYSH PO
comganybwldmgo ?%ﬂ?ft/\ﬂjﬂﬁﬂ?i%ﬁy\%£ BEaB E%

AR RPN, S MERF MRk .

XABREMEERIETS, NETMBEE, R RARIEX: R —MEaRE A
REILR, ?Nﬁ%ﬁ BB A UBARE) , BAASRSEMRDITEE ($H
RAO-RREN BN , AeE (EERATMBESR) , IFE/mE,
RPRIREAE TEMBAIARR-EA..

I%XK:EQ@*“EL%?%B B, EEIFLUEM LK, +TT*§1§E .
ARERINE, RANBE TRERERIR, RBEEHEER. - ENRmRBY LR
= RABEERED-DayXIFfl T, IFRER, REZIERE L EBNETHD™Y (niche
market) , HEFFTmBVEALL, MAFEAHEMN, AfS...



D NEEN T HA? FERH. FE mA$%W7£W%%W,EﬁA$ﬁ%?

0, AN EBFHENT BT, AREILEN LGRS ME (S0 bire
e PIHE) o FTLL, IREEB LT A LIRS AREES], EiESER Vel
WAF AHmpIzHESFRIAl ] ..

XBEE CEE BN R ENE
S e e
MRRIENTFE, POIRE 3
. BARREREI R TR b3

@
H_‘F

| EPE@EET??ﬂﬂo \
%%,E@ﬁﬁ%%,ﬁﬁﬁﬁﬁﬁAﬁ%%ﬁ
&. BHRAE.

e ﬁﬁiﬁ%&EAg

(F8%77) . (BixE®H) | BEraiREE
HE¢WEQW%%E%@@%%WEMEi'%%%E \
T REBESANERE Ry, FERIBEREEENSE: 1) AA..

%m@@%@@%%}%ﬁﬁ%,Eﬂ@%A%ﬁﬁﬁK%,E*Eﬁﬂ i, BE
ﬁ%%@%@ﬁmfﬁLK%EWg;ﬁ%%ﬁ%%ﬂ%@ﬁ%%ﬂ%ﬁx'ﬁmﬁA
? AEESAREREICIER M A? BRI EAM? FIFXIRT S 55

, BEAER!

I E—= SR EHEIVAR 1L LDELMQIET. TELMQIETIE X
iﬁﬁwﬁ%fmﬂﬁ% T E>FEHXAESERARFEAR>EGE

L2ER g R T&Kﬁ%imﬂ%%%ﬁﬁ%?ﬁ?ﬁm T
LMERERBARBES B B rasg, SIREES..

ﬁ%%%,fmamm%ﬁﬂa&§¢% SOTIX AT, FTSRIR, 4 RIRRER
119919, =IE—hE20145, BMEML, WEBSCkHNZ2E NI, BEHZT. BE—
5L IMABIE 7 #Eearly marketfmainstream



marketZ [B]JfF1E—2&25874 (Chasm). BE&n€, #Tech adoption life cycle...

P3N
Ol <A
= _”\DJ
SO
SN
FRRIE
#To5-H
AL

Il

Na)

I
N RN
D2 HENR

g

Ia
I A

b= __ N
= |

E

13,
%, XD T BEEE LT RTINS

N —2LFBY
7
o

51
17
£

== =
HIES LT

N A

&
=

= FE BRI —

BENE, &

ENEEAT
N
=
15

1

Z

Crossing the Chasm FEifEE



http://www.allinfo.top/jjdd

	Crossing the Chasm
	标签
	评论
	书评


