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Late modernity has produced a marked turn away from institutionalized religions
towards more autonomous, individual forms of the search for spiritual meaning. Film,
television, the music industry and the Internet are central to this process, Cuttin§
through the monolithic assertions of world religions and giving access to more diverse
and fragmented ideals. While the volume and variety of information travelling through

lobal media changes modes of reli%ious thought and commitment, the human desire
or spirituality also invigorates popular culture itself, recreating commodities - film
blockbusters, world sport, popular music - as contexts for religious meaning. Looking
at the everyday interaction of religion and media in our cultural lives, and using
extensive empirical research into household media consumption, "Religion in the
Media Age "is an exciting new assessment of the state of modern religiosity.
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