Design Driven Innovation

o R B

ROBERTO VERGANTI

-DRIVEN
INNOVATION

Ghangiag the Rules ol Camgaidian by |zt oy, Wikal Thisgs bean

Design Driven Innovation F#EiERE]

Z 2 Roberto Verganti

H R Harvard Business Press
H bz A 18):2009-8-3
“EMi:Hardcover

isbn:9781422124826


http://www.allinfo.top/jjdd

Until now, the literature on innovation has focused either on radical innovation pushed
by technology orincremental innovation pulled by the market. In "Design-Driven
Innovation: How to Compete by Radically Innovating What Things Means", Roberto
Verganti introduces a third strategy, a radical shift in perspective that introduces a bold
new way of competing. Design-driven innovations do not come from the market; they
create new markets. They don't push new technologies; they push new meanings. It's
about having a vision, and taking that vision to your customers. Think of
game-changers like Nintendo's Wii or Apple's iPod. They overturned our

understanding of what a video game means and how we listen to music. Customers
had not aske fortheserwawrnearﬂngs,butoncetheﬁexpeﬂencedthenmitwasloveat
first sight. But where does the vision come from? With fascinating examples from
leading European and American companies, Verganti shows that for truly
bmﬁktrou%hpnxﬁﬂisandS@WKESANernuﬂﬂookbeyondCusUNnensandusemto
thosehecalsin&wpmﬁen§—theexpeﬁswﬁm>deaﬂ¥undeﬁxandandshapethe
rnad«%sthe%vwaw<wL”Deggn—DHvenInnovaﬂon”c>kwsaFﬂovocaﬂvenewJWew/of
innovation thinking and practice

TEENA:
Hx

Design Driven Innovation F#EiEE]

191t
innovation

BlFT
wll
Design

ITIXThRIHT

business_inovation


http://www.allinfo.top/jjdd

Tie

W77 WAHZ? MK AETDENR, BNIZEAHREHEN. 7 Artemide %,

ngﬂwlﬂ[aﬁmﬁﬁiﬁzuﬁ%ﬁ, DR AR PRI E X ST R R B 1 —
PERFR ZPEEapple, wWiBVRAOFT, —BRIENNIZEETT), TR EE,
ﬁAT\TEF%DI: THY, @T\L\ﬁ:ﬁgiglﬁlﬂfﬁﬂ?ﬂ%m BIGRIP], FTLUSIT ABRRAANZ
BT E— y%M] THRIER, 55— SRR IR AR, MBS A
ZEEERE. W TIRITRIEHE mu %o

XPBEE—W, BEE, Sl —TIRH%E—1]v)ull circle:
S NIEF X Mondrian g 52271488, J\%T”ED%TW”ET3K, love abstract art and all,
BEMENME AFAXPAXAER! DD (&) BHIGHARE T !

U RARY, AR, EIeHER

H

SRS A mSIEAMIILLLLAL EBYIR, BIRIEFEOIERESSE, (F /97 iRy B A
ﬂﬁéﬁﬂ%jﬁﬁl’i tE, ENERK, PRRENSES AN mESF, TEEEA
WA ZHEITRD, OK! Dﬁ’\‘ETUCDﬁ_\&BHEH 42 UCDRIBYE, DESIGN
DRI\/ENETEEW‘ﬁEU, FirLAA B LUSHALESS

ARTEMITEAOA JEVIRE R To o o PECRFASSITR, THEFHR RS SHIRIRRIE
BN, 18I AEes | R AR AL SRR A0

SwatchBYSERF5lIEF

radical innovation~eIEEIEII consumersR{E AR, A—FDAseE B O fit
HERENIET IR, XFKkiZZincremental, BRETHZHEIEME, FifEpersuasive



technology
researchgéhzﬁ AlEEa=xich iFEs %ﬁﬁmﬁﬁjﬂ’rﬁ, T RGN 5, “KED
A'HﬁMﬁ’ﬁlHMTﬁ#mﬁéﬁﬁﬁm | , XQAMEENATRKIEZ,

WS ERIF—MA T, BIEAFHEER, FEFIRE LA TSN market
nichefR&, KB IR IX A BINA, (FEABER Y, design-driven innovation
EIEX T EVELAMA, R Lo

EEIERMI T, ikl SRIEAEHRdesign discourse,

BB = Al LRSS, TR,

Design Driven Innovation F#iEEE]

HiF

AT —(IEHRRLR
%l%%%ﬁ%%?;ﬁ?
EUEEE T UM AT
Exir, SRR4928)

A NXIF—IRE, BXRHE "&FK - Ith
TA” o XA EERBMB NG,
RIFTRY ML, Tl MIAF—ERABL DT IMmES

TRRE|— T FBE, (RRAKIE 2B —1PEEiA
PrfEiE AT S R IR B, JRRAMENX AIFE. 1]
it) @EH—_L_O:EZE:E/HQEEO 'T/TLj\ijEE%Ez7 TETT%.
BRI T XH=HVRK, ETE...

"Without the research on reduction and simplification by abstract artists,who deard to
challenge dominant assumptions about aesthetic language accepted for centuries?
computers would have Victorian decoration.”
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Roberto Verganti: Changing the rules of competition by radically innovating what
things mean Roberto is Professor of Management and innovation at Politecnico di
Milano and author of Design-driven Innovation He talked to us about the importance
of meaning. M...
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