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ShopperNkwkeﬂngexgkwestheSUMectofshoppernnﬂkeﬁngAthhtakespmceinthe
store, aiming to turn shoppers into buyers at the point of purchase. The goal of
shopper marketing is to influence purchase decisions when the customeris close to
the product in the store. It is about the experience of shopping, the environment, the
packaging, and the personalization of marketing.
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Markus Stahlberg and Ville Maila are the CEO and Planning Director of Phenomena
Group Ltd. Phenomena Group was the first shopper marketing company to be
founded in Europe.
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http://www.neurosciencemarketing.com/blog/articles/shopper-marketing.htm?utm_s
ource=feedblitz&utm_medium=Feed BlitzRSS&utm_campaign—neuromarketmg From a
neuromarketing standpoint, the point of sale is a potent place to make a branding
impression. One has...
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