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For use in upper-level undergraduate and graduate courses in child development,
consumer psychology, media and society, mass communication, and media effects,
this textbook presents an overview of the impact of media on children and
adolescents. Taking a media effects approach, Strasburger (pediatrics and family and
community medicine, U. of New Mexico) et al. present research and examples from the
media, policy debates, and real situations as they discuss such topics as violence,
sexuality, drugs, music videos, obesity, and video games. This edition has a new
co-author, Jordan (media and developing child, U. of Pennsylvania), and has three new
chapters on the prosocial aspects of media, how it can be used to enhance education,
and how families use and are affected by it. Exercises, web sites, and references are
included at the end of each chapter, and sections on questionable language and taste
and the internet have been expanded. Annotation 2009 Book News, Inc., Portland,

OR (booknews.com) Distributed by Syndetic Solutions, Inc.
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Chapter 11 The Internet
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