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Creative Labour provides an insight into the unique employment issues affectin
workers in film, television, theatre, arts, music, radio and new media. In the UK alone,
more than 1 million people work in the creative industries, generating billions of
ﬁoundsinexpomseachyeaﬁThesewmwkemfmwetocontendvﬂﬂwe@sﬁcmeMng
ours, employment and promotion uncertainty and vigorous competition for each
role. Creative Labour offers a contemporary perspective on a fascinating area of study
and a rapidly growing area in developed economies. Key benefits: * Grasp the realities
of work behind the industry facade * Evaluate real-life case-studies through a flexible,
critical mindset * Tailor your management decisions to the needs of creative staff
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