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The International group of contributors of this volume provides, collectively, a
multi-layered analysis of the emerging East Asian media culture, using the Korean TV
drama as its analytic vehicle. By closely examining the political economy of TV
industry, audiences of the regional media flows in terms of gender subjectivity
constructions, perceptions of colonial-postcolonial relationships, and nationalist
responses to trans-national media culture exchanges, this volume highlights the
multiple connectivities and implications of popular cultural flows and exchanges in
East Asia.

In spite of the obvious flows and exchanges that constitute pan-East Asian Pop Culture
as a relatively coherent unit, the academic research community is far behind the
cultural industry producers who have long factored the regional consumer market into
their production and marketing. This volume is motivated by the need to find both the
conceptual and institutional site(s) for the constitution of an East Asian Pop Culture.
The resulting discoveries demonstrate that this culture co-exists with US domination in
global media industry, and offers new empirical and conceptual insi%hts into cultural
globalization which cannot be ascertained in existing US-centric analyses.
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cultural traffic (with Mueke and Thomas, Hong Kong University Press, 2004).

H=x:

Fast Asian Pop Culture F#isEE]

Tie


http://www.allinfo.top/jjdd

DETESIIWABUCHIERN —mXE, REETHE, HLME— AN HEEEER

XETEM] ZIEDCREEM | nth ARERIR, = MFEHEEAS: FEE! NEERH
A R —kcHEkpopBInh.

Fast Asian Pop Culture F#EiEE1

HiF

Fast Asian Pop Culture F#EiEE1



http://www.allinfo.top/jjdd
http://www.allinfo.top/jjdd

	East Asian Pop Culture
	标签
	评论
	书评


