Integrated Advertising, Promotion and Marketing
Communications, Student Value Edition (4th
Edition)

STUDENT VALUE EDITION

Je
13 _|;_'|!'_.-|"\-

Clov

ey pusChG S e M Ditein Do S0 T o T COFVRO0] [aecm Bod
or Snsas Lnds Fal pickid Ml i doaensd, wiu iy i bE
A i PR I B0 o Ennkainew

P g D 1
i Pl il =
H
FlARSON IE l'l‘ll |ﬂ|||

Integrated Advertising, Promotion and Marketing Communications, Student Value
Edition (4th Edition) &Rzl

ZZE Kenneth E. Clow

HhRE Prentice Hall

tH AR Y [8]:2009-03-15

Hmi:Loose Leaf

Isbn:9780136104063


http://www.allinfo.top/jjdd
http://www.allinfo.top/jjdd

TEE 4.

H=x:

Integrated Advertising, Promotion and Marketing Communications, Student Value
Edition (4th Edition) M EEEEE]

Tie

Integrated Advertising, Promotion and Marketing Communications, Student Value
Edition (4th Edition) P EaERE]

17

Integrated Advertising, Promotion and Marketing Communications, Student Value
Edition (4th Edition) M EEEEE]



http://www.allinfo.top/jjdd
http://www.allinfo.top/jjdd
http://www.allinfo.top/jjdd
http://www.allinfo.top/jjdd
http://www.allinfo.top/jjdd
http://www.allinfo.top/jjdd

	Integrated Advertising, Promotion and Marketing Communications, Student Value Edition (4th Edition)
	标签
	评论
	书评


